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COMPANY LOGO
Name, company logo, colours, typeface: these 
are the pillars of the identity of the company. 
Their characteristics ensure an individual and 
consistent image of the company on the 
market. The graphic of the definitive logo is 
very clean, approachable, strong and 
emphasizes the values of the brand. The logo 
is a graphic comprised of the wordmark 
(logotype) and figurative mark (symbol). 

The logo should be always produced from the 
master artwork. The only time you should use 
the symbol alone is on the website or social 
media channels where there are other 
elements to help the user recognise the 
brand.



EXCLUSION ZONE
We’ve defined an exclusion zone that stops 
other graphic elements interfering with TVL 
logotype and make sure the logo is easy to 
read.

Proportions, space and size relationships of all 
blocks have been carefully developed and 
must not be altered, redrawn, embellished or 
recreated in any way. An important part of 
maintaining a consistent presentation is 
keeping a clear space around the logo from 
other text, graphics or illustrations. Crowding 
the logo detracts from its legibility and impact.

= half the height of the logo



LOGO VARIATIONS
To ensure that there is a brand element that is 
suited to every possible situation, we have 
developed a full set of logo variations. The 
Main Logo should always be used if the space 
permitted allows the text to be legible. If the 
space is too small, one of the other variations 
is sufficient to represent the brand and 
maintain consistency.

While you may use any of these variations, 
you may not deviate from the color palette or 
font system defined in this brand manual.

Main Logo

Icon Wordmark

Icon + Custom Text
Font: Inter Semibold, all caps

*height of custom text should never exceed
the height of letters TVL in the icon

NYHETER



DARK BACKGROUNDS
The reversed version of the logo relies on 
slightly different artwork, where the inner 
parts of the star icon are colored and the lines 
themselves become transparent. Always use 
the provided logo files.

Main Logo

Icon Wordmark

Icon + Custom Text
Font: Inter Semibold, all caps

*height of custom text should never exceed
the height of letters TVL in the icon

NYHETER



COLOUR PALETTE
Our company colours are professional and 
modern, expressing who we are. Navy, Steel 
Blue and Cream are the main colours of the 
TVL identity, so they have the strongest 
presence in our brand.

A couple of accent colours add versatility for a 
wide range of possibilities in design. These 
colours include Mist Blue and Rose.

Alternative colours should not be introduced 
into the system, or they would reduce the 
impact of our colour palette.

MIST BLUE
C24 - M15 - Y0 - K26
R143 - G160 - B188

HEX #8fa0bc
PMS 535 C

ROSE
C0 - M20 - Y16 - K25

R191 - G152 - B160
HEX #bf98a0
PMS 5015 U

NAVY
C90 - M50 - Y0 - K80
R000 - G014 - B054

HEX #000E36
PMS 2768 C 

STEEL BLUE
C36 - M22 - Y0 - K47
R087 - G105 - B135

HEX ##576987
PMS 654 U

CREAM
C0 - M2 - Y6 - K2

R250- G245 - B236
HEX #faf5ec

PMS 7527 U (30%)



ACCENT PALETTE
While the TVL logo should always be 
represented in the main colour palette, 
different programs or special features can 
incorporate an accent colour. This will help to 
differentiate between the different offerings 
provided by TVL. 

Special design elements created with these 
colours will build consistency with certain 
topics or programs when used on a recurring 
basis.

PINE
C60 - M22 - Y53 - K2

R111 - G160 - B136
HEX #6fa088
PMS 556 C

GOLD
C0 - M20 - Y54 - K0
R253 - G207 - B133

HEX #fdcf85
PMS 1345 C

SALMON
C0 - M47 - Y59 - K0
R255 - G157 - B108

HEX #ff9d6c
PMS 163 C



TYPOGRAPHY
Typography is a powerful tool in the 
development of a creative identity and is a 
key element to create a cohesive look across 
all communications. 

Using a typeface consistently makes it 
recognisable; it pulls together communications 
and makes them more distinctive. The style of 
type we use to bring our communication to life 
sets the tone of our brand: clean, modern, 
stylish and legible. We have selected a 
versatile font family from Google Fonts: Inter.

The quick brown fox jumps over the lazy dog.
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Inter Font Family

light regular medium semibold bold extrabold

https://fonts.google.com/specimen/Inter
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TYPE HIERARCHY
While the font system is limited to a single 
font family, there are variations that must be 
taken into account when they are used. Use 
the example shown here to determine which 
style should be used in each part of a written 
material, in certain colors and weights, to 
keep all communications consistent and 
recognisable. 

HEADERS
Inter Bold

 40pt | Navy

SUB-HEADERS
Inter Semibold

20pt | Steel Blue

BODY TEXT
Inter Regular
10pt | Black

LINKS/BUTTONS
Inter Bold Underlined

10pt | Steel Blue

Lorem ipsum dolor sit amet, consectetur adipiscing elit. Donec sed nulla 
orci. Sed eget nisl lacus. Aliquam iaculis, sem a luctus ornare, odio libero 
laoreet tortor, vitae mollis ex sem quis justo. Nam egestas ultricies 
tincidunt. Fusce tempor dui et est pellentesque, in dapibus diam porta. Ut 
in mauris vel purus pulvinar blandit. Sed tempus ut justo et volutpat. 
Vestibulum rhoncus arcu this is a text link ullamcorper dolor mattis, at 
faucibus ipsum dapibus. Nam malesuada eleifend quam, in congue sapien 
placerat sit amet. Donec venenatis libero nec erat faucibus venenatis. 
Donec accumsan bibendum eros, sit amet volutpat sapien rhoncus quis. 
Proin sodales consequat hendrerit. Praesent placerat commodo nunc eu 
tincidunt.

Morbi dapibus leo ut felis bibendum dignissim. Phasellus tincidunt porta 
porta. Vivamus tellus ex, pulvinar vitae magna vitae, vulputate euismod 
orci. Curabitur fringilla quam ex, tristique auctor elit aliquet ac. Vestibulum 
pulvinar diam sit amet tortor scelerisque, eu congue lorem tempus. 
Suspendisse vitae gravida tortor. Sed egestas est eu libero sodales 
vehicula. Proin non consectetur ipsum, quis tincidunt lacus. Fusce lobortis 
arcu rutrum augue luctus, vel finibus sapien fermentum. Cras ac dignissim 
est, quis tincidunt elit.  

Headlines Should
Look Like This
Sub-Headers Look Like This.



GRAPHIC ELEMENT
Our brand incorporates certain graphic 
elements that work in tandem with the logo 
assets to establish brand recognition. These 
elements can be used on transition screens, 
banners, or other materials with large spaces 
for design.

The element consists of simple natural shapes 
in a glass mosaic style and can be used as an 
image mattte or on top over images with a light 
navy or rose gradient.

The element should be placed so one of the 
edges of the shape is visible in the layout. 

The files can be found in the logo/mosaic folder



GRAPHIC ELEMENTS
Our brand incorporates certain graphic 
elements that work in tandem with the logo 
assets to establish brand recognition. These 
elements can be used on transition screens, 
banners, or other materials with large spaces 
for design.

This page shows the different ways that the 
element can be employed. There is a mosaic 
made of solid colours; these colours should 
always match the brand’s palette. Another 
option would be to use the element as a photo 
mask. When using a photo, be sure to select a 
photo that has good contrast with the 
background of the screen as shown.

Text should be formatted in Inter Semibold, 
large enough to be clearly legible from a 
distance but also allowing space between the 
text and the graphic element. The accent lines 
can be adjusted according the the height of the 
lines of text, and should be equidistant from top 
to bottom as shown.

Solid Colour Mosaic

TEXT
Inter Semibold

 Cream

LOGO
Wordmark
Reversed

VERDIDEBATTEN
MANDAGER 20.30



PHOTOS & IMAGES
Colour should always be considered in 
photography. Like our colour palette, the use 
of blue, beige and soft red tones is 
encouraged. Avoid bright, vivid colouring 
unless a certain situation requires it.



ICONOGRAPHY
The iconography of the brand needs to remain 
consistent across all media – website, social 
media, etc. We utilize a clean, line-art style to 
keep the icons as clean and easy to 
understand as possible. This also makes it 
easy to change the colors on different 
backgrounds, while maintaining meaning.

Opinion News Religion Culture Report

LARGE SIZE
48px Max

SMALL SIZE
24px Max


